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Who We Are & What We Do %M

SPANISH BEISBOL NETWORK

Premier Spanish language sports media broadcasting and content company

Exclusive radio broadcaster of four Major League Baseball teams
I Boston Red Sox
I Oakland Athletics
[ Philadelphia Phillies
[ Washington Nationals

New affiliated teams recently added to SBN Roster
I New York Yankees
[ Texas Rangers
I Los Angeles Angels of Anaheim
Live broadcasts of home and away games
I Unwired network with radio stations partners
I SAP TV feeds in most markets
[ Game day audio on mib.com
Quality programming with knowledgeable, first-rate announcers
Reaching a growing, loyal fan base: Over 41% of the Hispanics in the U.S.

Building exclusive partnership arrangements with a select number of quality sponsors

Exclusive radio rights holder of the Caribbean World Series in February 2010



Hispanic Trends ,g%

SPANISH BEISBOL NETWORK
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Hispanic Trends

Younger population than U.S. average
| Average age of U.S. Hispanics: 26
I Average age of U.S. overall: 34

U.S. Latino population predominantly male
I U.S. Hispanics: 51.4% male
I U.S. Caucasians: 49.2% male

Households larger than U.S. average
I U.S. Hispanics: 3.6 people per HH
I U.S. overall: 2.6 people per HH

Hispanics are more brand loyal than
average U.S. consumer

SPANISH BEISBOL NETWORK

Purchasing Power of U.S. Hispanics
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SPANISH BEISBOL NETWORK

62% of all U.S. Hispanics are MLB fans, Hispanic Sports Attendance

0 :
compared to 59% of the total population Hispanics attend more MLB games than those of the

other major sports leagues combined

Since 1986, MLB is the only league in
professional sports to maintain or grow both its
total and avid Hispanic fan base

U.S. Hispanics are 6% more likely to be MLB
fans than the average population, 27% more
likely to be avid baseball fans and 33% more
likely to attend MLB games

According to ESPN Sports Poll, 6 out of 10
Hispanic fans indicated that they plan to follow
more MLB games in the future

Approximately 30% of MLB rosters are made up
of players born in Spanish-speaking countries

MLB NBA NFL NASCAR

Source: Scarborough Research Multi-Market Release 1 2006 6



Cumulative Audience

U SBN: LA + NYDal+ Phil HBos+ Was + Oak 17,010,898
1. Los Angeles 7,803,451
2. New York 4,309,437
3. Houston 1,977,409
4, Miami 1,919,790
5. Chicago 1,860,307
6. DallasFort Worth 1,704,598
7. SF/Oakland/San Jose 1,502,803
8. Phoenix 1,398,523
9. San Antonio 1,262,895
10. HRLGWNSEBRNMA, TX 1,073,898

Y

XN‘” SPANISH BEISBOL NETWORK
)0 represents 4 out of the top 10
o —-/gi US Hispanic Markets.

SPANISH BEISBOL NETWORK

Hispanic populations in Boston (436,941), Washington (636,420), Philadelphia (617,248) e



SBN Coverage AHGE[S

Los Angeles

SPANISH BEISBOL NETWORK

Every game is on www.mlb.com
Select games are carried by XM Radio

© 2007 radio-locator com

KWKW i 1330 AM



http://www.sportslogos.net/logo.php?id=2577
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SBN 1 Los Angeles '85"

Hispanic DMA:1
Hispanic Population: 7,803,451
Median HHI: $46,500
A Number one US Hispanic market
A Virtually a bi-lingual city
0 40% of LA speaks Spanish
A Angels team notes:
o Perennial playoff competitor
o High brand value
o High profile Hispanic players including Vladimir Guerrero, Bobby Abreu
9

Source: Hispanic Market Weekly, 2000 US Census
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Every game is on www.mlb.com
Select games are carried by XM Radio
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http://www.sportslogos.net/logo.php?id=fon8mklwzfrywat87q3wsffbc

SBN 1 New York City

Hispanic DMA:2

SPANISH BEISBOL NETWORK

Hispanic Population: 4,309,437
Median HHI: $41,506

A Puerto Ricans and Dominicans, the dominate nationalities in New York, have a significant baseball
culture and love for the game
0 1.42 Million Puerto Ricans, 600,000+ Dominicans
A #1 Brand value in MLB, and #2 sports brand in the world.
A Yankees team notes:
0 Most winning team of all time
0 New stadium in 2009

0 Hispanic superstars including Alex Rodriguez, Mariano Rivera, Jorge Posada

Source: Hispanic Market Weekly 11
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Dallas/Fort Worth

Every game is on www.mlb.com

T
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|| s Select games are carried by XM Radio
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SBN T Dallas/ Ft. Worth

Hispanic DMA:6

Hispanic Population: 1,704,598
Median HHI: $37,225

A Dallas/ Ft. Worth/ Arlington Metro area boasts almost 30% Hispanic population
A Dallas population is over 40% Hispanic
A Commercial center of Texas
A Ranger team notes:
o Will be broadcasted in 2 markets - Dallas/Ft. Worth and Amarillo
o Over a 13 year span, the Rangers have the most home runs and highest slugging percentage of
any American League team.

o Outfielder Nelson Cruz represented the Dominican Republic in the 2009 World Baseball Classic.

Source: Hispanic Market Weekly 13



SBN Coverage Bé

San Francisco/Oakland/San Jose
SAP-TV feed for Comcast Sports

Network Bay Area (CSNBA)

KDIAT AM 1640
Night games

KDYAT AM 1190
Day games

Every game is on www.mlb.com
Select games are carried by XM Radio y



